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Abstract

Introduction: Soccer is known as the "global game" because it is very popular in many parts of
the world. Numerous studies have been conducted in different parts, segments, and levels of
the soccer industry. However, the findings are inconclusive, unidirectional, and contradictory.
Objective: to analyze contemporary management practices, challenges, and future
perspectives in the soccer industry. Methodology: This systematic literature review was
conducted. A total of 540 articles were initially recorded from Google Scholar, SCOPUS, and
JSTOR. Through inclusion and exclusion criteria, 83 published materials that met the inclusion
criteria were thematically analyzed.

Results: The findings reveal that global outlook with fidelity to local roots, changing
commercial partnerships, changing media landscape, cultural aspects in the football
playground, and game attractiveness are major patterns iden{t? in globalization and its
development. In particular, specific rules and regulatiq e nature of competition,
ownership, leadership and governance are also current vari in the management of soccer.
Discussion: These are crucial ingredients for understa the future dynamics of global
soccer and represent challenges and dilemmas for the.indtstry.

Conclusions: A massive or single research stu the current practices, issues, and
possibilities of the modern soccer industry e local, sub-regional, continental, and

international levels is feasible.
Keywords \9
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esumen

Introduccién: El fatbol cido como el "juego global" porque es muy popular en muchas
partes del mundo. S 12 realizado numerosos estudios en diferentes partes, segmentos y
niveles de la 1n u del fatbol. Sin embargo, los hallazgos no son concluyentes,

unidireccionale adictorios.

Objetivo: an %‘las practicas de gestién contempordaneas, los desafios y las perspectivas
futuras e ustrla del futbol. Metodologia: Se realizé esta revision sistemdtica de la
literat eglstraron inicialmente un total de 540 articulos de Google Scholar, SCOPUS y
]STOR avés de criterios de inclusién y exclusién, se analizaron temdaticamente 83

les publicados que cumplieron con los criterios de inclusion.
%ﬂ ados: Los hallazgos revelan que la perspectiva global con fidelidad a las raices locales,
asociaciones comerciales cambiantes, el panorama cambiante de los medios, los aspectos
ulturales en el campo de juego del fttbol y el atractivo del juego son los principales patrones
identificados en la globalizacién y su desarrollo. En particular, las reglas y regulaciones
especificas, la naturaleza de la competencia, la propiedad, el liderazgo y la gobernanza
también son variantes actuales en la gestion del futbol. Discusién: Estos son ingredientes
cruciales para comprender la dindmica futura del fatbol mundial y representan desafios y
dilemas para la industria.
Conclusiones: Es factible un estudio de investigacién masivo o tnico sobre las practicas,
problemas y posibilidades actuales de la industria del fatbol moderno a nivel local,
subregional, continental e internacional.
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Introduction
|
Soccer is a prominent and highly lucrative domain within the expansive realm of the worldwide
entertainment sector (Miragaia et al., 2019). In this industry, there are 130,000 professional players
and more than 4,400 professional clubs around the world (Garcia-Sanchez, 2007), with 211
Federation de international soccer association (FIFA) member associations. The respective football
associations can organize 65 percent of national top-tier competitions; 54 percent of domestic
competitions around the world follow a traditional home-and-away format; and 88% of competition
organizers negotiate collective TV rights deals collectively (Garcia-Sanchez, 2007). Football is "the only
truly global game, played by every country,” and is "one of the few phenomena as universal as the
United Nations (UN) having 211 members (Garcia-Sanchez, 2007), more than the members of the UN
(Erdogan, et al., 2020) and the International Olympic Committee. Football’s global popularity is
evident in its widespread participation and viewership. With 211 member countries, FIFA is a world
leader in representation. This global reach is further exemplified by the fact that most national and
domestic competitions adhere to a traditional home-and-away format, making soccer a universally
recognized and cherished sport worldwide.

The contemporary soccer industry faces various challenges related to its management practices. These
Challenges include the dynamic nature of the industry, which is influenced, by'fdarket conditions and
managers’ competence (Skibinska& Kott, 2015). The soccer industry haﬁ&évolved into a significant
industry with multiple stakeholders, and understanding its value andxlrfterrelatlonshlps is crucial
(Yiapanas, Thrassou, &Vrontis, 2023). Technological advancements in\equipment pose challenges in
enhancing athletic performance and security (Bafna & Saini,#20%9). The economic growth of
professional soccer has led to organizational changes and the neédfor modern management practices,
such as controlling, planning, risk, and financial management cs, 2014). Environmental factors also
play a significant role in the success of soccer clubs, and ;u}&ess on the field may impact the strategic
future of the club (Cross & Henderson, 2003). Effective sé)eéer managerial approaches focus on factors
affecting club success, including athletic perforn\l\a ce, security, organizational changes, and
environmental factors, using modern practices@w controlling, planning, risk management, and
financial management (Getnet, 2023, 2024). /%

Soccer organizations can improve the1r§\} ership and governance practices by adopting good
governance principles and professmn i'g’anagement techniques. This can encompass the integration
of commendable governance strategie$,"such as the promotion of transparency, the enforcement of
accountability, and the establish t'of efficient decision-making mechanisms (Green &Ghaye, 2018).
Additionally, organizations cadbehefit from analyzing the relationship between governance and
financial and sports performarnce, as clubs with good governance tend to have better financial
performance and return om asSets (Green &Ghaye, 2018). The global commercialization of soccer has
also led organizations tQ\transform their management practices so that they can learn from the
strategic internation@gzvelopment approaches of successful clubs (Tomlinson, 2014). Therefore,
Studying successful clubs’ strategies can offer insights for adapting to global commercialization in
soccer, fostering unity, collaboration, and improved leadership.

Positive sporting results, profit generation, long-term sustainable business, and international
qualification, if applicable, are the primary goals of all clubs (Ziilch, Palme, & Jost, 2020). To achieve
any of these aims, each area or department of a professional club requires long-term, sustainable
approaches and development tracking measures. Internationally, football clubs have multiple aims
(Zambom, Lera, &Iraizoz, 2017) or concurrent goals (Parganas, Liasko, & Anagnostopoulos, 2017).
These goals and objectives were aligned with their objectives. Some clubs produce sporting results as
their output (Lozano& Villa, 2023; Villa & Lozano, 2016; Zambom, et al., 2017). Other clubs will have a
social profile as their output (Perez, Carlos, & Alen, 2022). Financial profiles are another possible
output for clubs (Pérez-Gonzalez et al., 2022).

The literature on management challenges and future prospects in the modern soccer industry is
limited because no comprehensive assessment has been conducted to determine management
methods, obstacles, and future possibilities. This research gap hinders the determination of whether
managing the industry requires specialized managerial knowledge or generic management principles.
However, scholars argue that quality management practices can contribute to an industry’s success. To
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close this gap and gain valuable knowledge, further studies in this area are required. This systematic
review assesses the current literature on the soccer industry's management practices, challenges, and
future perspectives.

Method
|
This systematic review focuses on contemporary soccer industry management practices, current
challenges, and future perspectives. This systematic review was conducted according to the Preferred
Reporting Items for Systematic Reviews and Meta-Analyses (PRISMA) guidelines (Ceban et al., 2022).
The PRISMA declaration offers a standardized method for conducting systematic reviews, thereby
guaranteeing the openness and repeatability of the study procedures.

Procedure

Search Strategy

The reviewers collected different articles using specific keywords, i.e., "football industry,” "football
management,” "football business,” "practice of football," "challenges of footbal/l‘" "industrialization of
football,” "contemporary football management,” "governance of fo,otb?lfl," and "traditional

management of football," and combined searches were performed. {\3)\,,\\

Screening . ,\*’}

We used three primary criteria, modified from (Gough, 2007), to eﬁ({fa\h}}ate the quality and relevance of
the research collected to screen papers pertinent to this systf\,'{xhé'tic review question: We carefully
considered each study’s research question and evaluated whether it was in line with the goals of the
systematic review to identify the topic’s relevance. Fur ﬁ%rmore, we assessed the methodological
relevance by determining whether the selected techni were appropriate for answering the study
topic. Finally, we closely examined each study’s rese’za}éh methodology to ensure that it was applied
correctly and successfully before evaluating th thodological quality. These criteria allowed us to
establish the relevance and quality of the stug{ rieved for our systematic review.

Inclusion criteria

oy

The systematic review included releva@yr;icles or reviews that aligned with the research’s key words
and objectives. This ensured th ’%he selected articles were directly relevant to the topic under
investigation. Additionally, to %ﬂtee the inclusion of current and recent research, the study only
considered English-language pWblications that were published after 2000. In addition, the review
included the search timesxg)scholars between September 1, 2023 and September 10, 2023, G.C,
ensuring that the most gecent and pertinent research was included. After data extraction, a thorough
synopsis of the disq$& fes and outcomes was provided, paying close attention to each theme
identified. \

Exclusion criteria

The exclusion criteria were articles published in a language other than English, Articles that analyze
keywords, articles that are not contextualized to the theme of the review, and articles that do not
clearly respond to the objectives of research and its purpose were excluded in this study. Articles that
did not meet the minimum quality and relevance standards were excluded. Furthermore, articles with
duplicate or incomplete data were excluded from the study.
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Figure 1. Screening and Identification of Articles
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Figure 1 illustrates a visual representation of the execution and inclusionf?ﬁéria of the articles. The
process involved initial identification of the articles through Google ar, JSTOR, and SCOPUS,
resulting in 540 records. After completing the bibliographic rese ; the authors independently
examined the list of titles, abstracts, and related full text to in those that met the inclusion
criteria. The inclusion criteria focused on articles that specifical dressed the intersection of soccer
industry management. Only articles that clearly aligned wi “this focus were included in the final
analysis. This rigorous selection process ensured that the r rch was comprehensive and relevant to
the study objectives. After excluding 311 irrelevant record$, the remaining 311 articles were subject to
a thorough assessment of eligibility. From this, 122 fu articles were considered, and ultimately, 83
articles were found to meet the inclusion criteria @ were subjected to a comprehensive analysis.

&

Results

Figure 2 presents a comprehensive ﬁm ry of the publications per year and their distribution across
years. This graphical represen%;) facilitates the swift and unambiguous comprehension of
information, thereby enabling t@m ection of trends and patterns in research.

Figure 2. Number of publications per@r
A\
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The number of publications per subtheme is shown in Figure 3. This chart visually represents the
distribution of publications across different subthemes. This allows easy comparison and analysis of
the relative importance and popularity of each subtheme based on the number of publications.

N2

N

K
l s zuzLI
A

4



2025 (febrero), Retos, 64, 1-11 ISSN: 1579-1726, eISSN: 1988-2041 https:/ /recyt.fecyt.es/index.php/retos/index

Figure 3. Number of publications per theme
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Figure 4 summarizes modern management in the soccer industry and the challenges it faces. The
findings indicate how challenges can be categorized into five groups. This categorization allows
researchers and stakeholders to delve deeper into specific aspects of leadership, governance,
measuring frameworks, business models, ownership, and changes in football management
frameworks. These subthemes provide a comprehensive overview of the key areas of concern within
modern football industry management and current challenges. By exa 1ng the number of
publications within each subtheme, individuals can gain valuable understa&@g of the extent of focus
and curiosity in tackling these challenges. (b
\

Figure 4. Management of the modern soccer industry and its current challenges {2}\<;)

Q*
Discussion Q,}

Leadership and Govern@@é

The soccer industry: {écogmtlon as a business has led to the need for corporate governance
principles. However %—Te sector presents unique challenges that require different approaches and
mechanisms for corporate governance. The concept of collective board leadership can advance both
fields, whereas the governance of charities requires more subtle forms of leadership. The football
industry has undergone significant changes, with multinational teams, global marketing industries,
and increased ownership by impersonal shareholders transforming domestic and international
competitions (Garland, Malcolm, & Rowe, 2013, Farquhar, Machold, & Ahmed, 2005, Ferkins, Shilbury,
& 0’Boyle, 2018; Lambert & Lapsley, 2010, Garland et al., 2013, Dimitropoulos, 2011).

The soccer industry's sustainability is in jeopardy because of these changes, resulting in issues such as
financial instability and uncertainty. To address these challenges, strategic development choices must
be based on empirical research and the involvement of key industry stakeholders. Sound governance
methods are also required to encourage and assist the regulation of football players (Farquhar et al,,
200;, Tomlinson, 2014; Garland et al., 2013; Yiapanas, Thrassou, &Vrontis, & Parrish et al., 2019).
Several key factors influence this industry, including good governance through transparency,
accountability, and financial control. The application of stakeholder theory helps create a transparent
system and balanced power structure, ensuring that decisions are made in the best interest of sports
and its stakeholders. Corporate governance quality, including board size, independence and
ownership, significantly impacts the profitability, viability and financial performance of football clubs
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(Mrindoko& Issa, 2023; Liang, 2014; Dimitropoulos &Tsagkanos, 2012; Tomlinson, 2014,
Dimitropoulos, 2011).

Therefore, soccer organizations can improve their leadership and governance by adopting good
governance principles and professional management techniques. By adopting these practices, soccer
organizations can increase professionalism, improve financial performance, and reduce administrative
problems. Prioritizing good governance is essential for soccer organizations to enhance their capacity
to add value to the business of soccer (Green &Ghaye, 2018; Tomlinson, 2014; Kilpatrick, 2013).

Measuring Frameworks for Sporting Success in soccer Clubs

Sporting success in soccer clubs can be measured using various indicators, such as the attraction of
talented players and the achievement of victories at both national and international levels. Another
perspective is considering the club's capacity to generate market income and meet consumer demands
through both commercial and on-field performance. The relationship between sporting performance
and financial performance can be analyzed to understand the impact on the club's stock price.
However, it is crucial to note that on-field performance is also significant (Klobucnik, Plesivcak,
&Vrabei, 2019; Frost & Halabi, 2007; Abbas, 2022; Guzman, 2021; Kozma & Kazai, 2015).

Various measuring frameworks offer both benefits and limitations in the assessment of sporting
success in soccer clubs. The Balanced Scorecard (BSC) and Public Sector S Be;:ard (PSC) frameworks
provide a strategic approach to managing sports clubs, considering both ehsfield and off-field success,
stakeholder involvement, and commercial success. The soccer Managénient Quality Score (FoMa Q-

Score) framework comprehensively assesses management quality_ih terms of sporting success,
financial performance, fan welfare maximization, and leadership,aid governance. Analytical valuation
models based on crowd valuations from social media of@\ dynamic sporting human capital
disclosures that capture the intellectual capital of footbalkélubs (Kozma & Kazai, 2015; Zulch et al,,

2020; Rubio et al., 2022; Bouzidis, 2018; ]ames&Mlettlnen\Dlo, Arraya, 2022).

However, the lack of a framework for measuring tl{R\st)aal and community impact of soccer clubs
limits their ability to justify differential treatme 'nd' engage with communities proactively. Marino
emphasized the relationship between sportj ccess and economic variables, emphasizing the
collective nature of sporting success and i(<contribution to a team’s long-term value. A study on
strategic factors influencing sporting succ@%&énd financial wealth identified leadership, human capital,
value creation, and a distinctive ca\?ﬁfmtles system as key factors.The challenges faced when
measuring sporting success in fo | clubs include going beyond domestic success, translating
occasional surges in internati evenues into a sustainable flow, understanding the complex
relationship between on-field off the-field success, and adjusting to shifting conditions and
industry obstacles (Kozma{?&Kazaine - Onodi, 2017; Frost & Halabi, 2007; Gurel, Ekmekci,
&Kucukkaplan, 2012; Lepschy, Wasche, & Woll, 2018; Kelly, Lewis, & Mortimer, 2012)

Soccer Club Busines?&lbdels and Sporting Success

Soccer clubs face numerous challenges in their business practices, including constant adjustments to
changing environments and anticipating internal variability determinants. They maximize profits
through strategic marketing opportunities that connect with games or matches. Organizational
changes have led to modern control, planning, risk and financial management, emphasizing the
importance of corporate governance in avoiding problems related to the use of performance-
enhancing supplements. Unanswered questions regarding financing, such as the impact of risks and
the market value of capital costs, remain unresolved. Soccer clubs are increasingly operating as
business-oriented organizations that use strategic marketing activities to maximize profits and
achieve success both on and off the field. Changes in international professional soccer have
significantly impacted the success of certain clubs, leading to the adoption of new strategies in
European soccer leagues. A value-based approach to strategic marketing is advocated for football
clubs, emphasizing the need to re-examine and develop value propositions and identify true
competitors (Ciechan-Kujawa &Perechuda, 2022; Kolawole-Abon & Adebayo, 2021; Bacs, 2012; Nichol
& Dufty, 2017; Nagy &Bacsne, 2014).

A structured business model approach can help analyze and improve managerial performance in
professional European soccer clubs. However, concerns persist about the industry’s structure and its
N2
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ability to support reasonable business expectations. The future direction of football clubs as a business
practice involves a focus on marketing, value creation and strategic analysis to achieve sustainable
success (Kolawole & Adebayo, 2021; Andras & Havran, 2015; Vrontis, et al.,, 2014; Buck & Ifland, 2023;
Cross & Henderson, 2003)

Incorporating strategic marketing into operations and services can help soccer clubs attract spectators
and supporters, promote matches and club products, deliver services effectively, and create a positive
physical environment. Understanding and adapting business models to the changing environment and
internal determinants of variability is crucial. Additionally, making smart choices in player
recruitment by monitoring relevant parameters that predict market value can contribute to the
growth and survival of football clubs (Abon, 2020; Ciechan-Kujawa &Perechuda, 2022; Kolawole&
Adebayo, 2021; Baouan et al.,, 2022; Buck & Ifland, 2023).

Ownership of soccer Clubs and Sporting Success

Wealthy individuals increasingly own soccer clubs, raising concerns about club owners’ motives and
interests. Owning a soccer club presents financial and operational difficulties and corporate
governance challenges. The increasing level of financial and operational difficulties often stems from
wealthy individuals without community or club history. Financial sustainability is also a challenge, as
many clubs struggle financially at the grassroots level, relying heavily on external funding sources
(Kelly et al., 2012; Cordery & Baskerville, 2012; Nagy &Bacsne, 2014; Bacs,ﬁ&@f[ﬁ; Ciechan &Perechuda,
2022). O

“&(/
The growth of soccer and the increase in membership numbers\pose challenges in managing the
infrastructure and resources needed to support the growing,. ﬁ%erﬁ\)er of participants. The most
effective ways for a soccer club to be maintained depend Oli\t}le club's objectives and priorities.
Different ownership structures have different impacts sofa) management efficiency and financial
performance. Private investors can reduce efficiency inpFrench professional soccer clubs, whereas
European clubs typically maximize utility throughyeomplex goals that may not always be fully
compatible. The pursuit of global market growth nd-commercialization can come at the expense of
social and cultural value (Nagy, 2013; Nagy, 2012,\Bull & Whittam, 2016; Rohde & Breuer, 2018).

The most effective ownership structure fo& soccer club depends on finding a balance between
financial objectives, sporting success, a:u&«s’ocial and cultural value. Different types of ownership
models offer both benefits and draw k‘{T’rivate sector ownership models, such as stock listing and
private investor models offer the peﬁg ial for professionalization and financial stability but prioritize
profit maximization over com ty and social value, leading to conflicts of interest and neglect of
heritage. Government ownership*in Iran may lack professionalization standards and hinder clubs’
growth and competitivene&{.’ﬁ’;ln Italy, influential entrepreneurial families can lead to conflicts of
interest and opacity in c&@mercial formulas (Amirnejad, Elahi, & Yazdi, 2018; Bull & Whittam, 2016;
Faraudello&Gelmini, 2 0@: Adams, Morrow, & Thomson, 2016; Breuer, 2018).

Changes in soccer management frameworks and sporting success

The commercialization of soccer has led to significant changes in soccer management frameworks,
including the transformation of industry practices and strategic international development. The
development of digital broadcasting and increased commercial income has brought both opportunities
and challenges to soccer clubs. The commercialization of football has led to a fundamental
transformation of management practices and strategic international development, with the formation
of departments such as marketing, communications, and work with fans (Memari, et al.,, 2021; Zulch et
al, 2020; Moraes, et al,, 2022; Green &Ghaye, 2018; Samur, 2017; Yiapanas, Thrassou, &Vrontis, 2020).

However, the market forces of commercialization, such as pay-per-view television, have also
destabilized many sporting competitions and institutions, leading to chronic financial losses among
professional sports clubs. Additionally, the commercialization of soccer has led to changes in the
culture and identity of soccer clubs, resulting in discontent among soccer fans. Despite these
challenges, commercialization has provided clubs with opportunities to establish their brand, bring in
revenue, and ensure long-term success (Green &Ghaye, 2018; Samur, 2017; Moraes et al., 2022; Bacs,
2014).
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The Chinese government's investment in the soccer industry has created opportunities for growth and
development, although challenges such as high operational costs and competition from media outlets
remain. The best practices for managing football in a commercial environment include adopting new
management models, using relationship marketing and commercial guidelines, implementing supply
chain management, exploiting football's inherent advantages, and focusing on building a traditional
football identity. These practices help in attracting and retaining fans, generating and managing
revenues, ensuring sustainability and viability, improving industry productivity, and satisfying the
needs of footballers and supporters (Chadwick & Hamil, 2009; Hassan & Hamil, 2011; Krabbenbos,
2013; Chadwick & Hamil, 2009; Manoli & Kenyon, 2018; Memari et al., 2021; Zhang, 2020).

Conclusions

The astonishing expansion of modern sport occurred during the twentieth century, starting with the
leading political and industrial nations of Western Europe and the United States and spreading
worldwide. As demonstrated by this systematic review, generalizable knowledge regarding modern
soccer management can be a valuable resource for soccer administrators seeking to become more
aware of the challenges associated with the field. Considerable progress has bc;ep made in the field of
soccer management in recent years. However, the assessment revealed som{}éﬁciencies that future
investigations must address to yield more invaluable insights into the factQ?s}governing victory.

By tackling the existing obstacles encountered in modern soccer industpy management practices and
current challenges, future studies can provide a deeper under téﬁng of successful tactics and
resolutions. By employing meticulous theoretical structures and r ch methodologies, researchers
can provide recommendations grounded in empirical evidence,fhereby elevating soccer management
standards. The primary goal of this comprehensive assesls%'@nt is ultimately to offer direction for
forthcoming scholarly undertakings, thus making a valu contribution to the advancement of this
particular discipline and facilitating the establishmeQ\ ore effective management in the football
industry. As a result, a massive or single researdhyStudy on the current practices, issues, and
possibilities of the modern soccer industry at l@ocal, sub-regional, continental, and international
levels is feasible.

A

O

Acknowledgements Ve
[ sincerely thank AlemayuTurga @):s invaluable support during the preliminary assessment of this
1

study and for editing the ma pt. Your guidance and contributions have been instrumental in
refining and shaping this V\Q{lj e deeply appreciate your dedication and expertise throughout this

process. . 0

&
Financing :?\

Funding was not available for this study.

References

Abbas, N. H. (2022). The impact sporting and financial performance of football clubs on their stock
price: an analytical study of European clubs sample listed in the financial market. Review of
Behavioral Finance, 15(3), 340-354. https://doi.org/10.1108/rbf-11-2021-0242

Abon, J. K. (2020). A marketing framework for improved competitive advantage of professional
football clubs in KwaZulu-Natal. South Africa. Durban University of Technology.
https://doi.org/10.51415/10321 /4592

Adams, A, Morrow, S., & Thomson, I. (2016). The'typical'club?: A configuration analysis of Scottish
football clubs.

Amirnejad, S., Elahi, A. R, & Yazdi, H. (2018). A comparative study to identify a suitable model of
ownership for Iran football pro league clubs. International Journal of Applied Exercise
Physiology, 7(1), 30-47. https://doi.org/10.22631 /ijaep.v7il.255

SMe, 3

"y ¢ -


https://doi.org/10.1108/rbf-11-2021-0242
https://doi.org/10.51415/10321/4592
https://doi.org/10.22631/ijaep.v7i1.255

2025 (febrero), Retos, 64, 1-11 ISSN: 1579-1726, eISSN: 1988-2041 https:/ /recyt.fecyt.es/index.php/retos/index

Andras, K, & Havran, Z. (2015). New business strategies of football clubs. Applied Studies in
Agribusiness and Commerce, 9(1-2), 67-73. https://doi.org/10.19041/apstract/2015/1-2/13

Arraya, M. (2022). Kick and rush ou valorizar fatores estratégicos na recuperacao do sucesso e riqueza
financeira dos clubes de futebol profissional. Revista Intercontinental De Gestdo
Desportiva, 12(1).

Bacs, E. B. M. (2014). Challenges to Professional Football Companies and their Answers with Particular
Regard to Organisational Changes. Danube, 5(2), 105-125. https://doi.org/10.2478/danb-2014-
0006

Bafna, P. B, & Saini, J. R. (2019). Identification of Significant Challenges in the Sports Domain using
Clustering and Feature Selection Techniques [ICETET-SIP-19]. Th International Conference on
Emerging Trends in Engineering and Technology - Signal and Information Processing, 1-5.
https://doi.org/10.1109 /icetet-sip-1946815.2019.9092011

Baouan, A., Bismuth, E., Bohbot, A., Coustou, S., Lacome, M., & Rosenbaum, M. (2022). What should
clubs monitor to predict future value of football players.

Bouzidis, T. (2018). On-field Performance Evaluation in Soccer Based on Network Data Envelopment
Analysis. Data Envelopment Analysis Journal, 4(2), 187-206.
https://doi.org/10.1561/103.00000027

Breuer, M. (2018). Multi-club ownerships. The Palgrave handbook on the ecql{o,mics of manipulation
in sport. 115-134. NG

Buck, C., & Ifland, S. (2023). Toward an enduring football economy: a l)q“;s}'less model taxonomy for
Europe's professional football clubs. European Sport Managemqr(d}uarterly, 23(5), 1409-1429.
https://doi.org/10.1080/16184742.2022.2026448 \}

Bull, M., & Whittam, G. (2016). Do football Club owners create Vah@z’.‘.

Ceban, F,, Ling, S., Lui, L. M. W, Lee, Y., Gill, H., Teopiz, K. M,, Roaﬁgues, N. B.,, Subramaniapillai, M., Di
Vincenzo, ]. D., Cao, B,, Lin, K., Mansur, R. B,, Ho, R. C,, @enblat, J. D., Miskowiak, K. W., Vinberg,
M., Maletic, V., & Mcintyre, R. S. (2022). Fatigue and cognitive impairment in Post-COVID-19
Syndrome: A systematic review and meta-analys@,ﬁlgin, Behavior, and Immunity, 101, 93-135.
https://doi.org/10.1016/j.bbi.2021.12.020 \J

Chadwick, S., & Hamil, S. (2009). Managing foot?e/' An international perspective. Routledge.

Ciechan-Kujawa, M., & Perechuda, I. (2022). Ghallénges and Transformation of Football Clubs' Business
Models. Digital Business Models in Spdrt;101-123. https://doi.org/10.4324/9781003270126-6

Cordery, C. ]., & Baskerville, R. F. [2012,).{{236 . Sinkholes and Sources. How Are Community Sport and
Recreation Organisations Fun;{‘%"cmd What Are the Implications for Their Future Viability?
Research Report Football Clubs. SSRN Electronic Journal.
https://doi.org/10.2139/s8p,3162925

Cross, ], & Henderson, Sry, 003). Strategic challenges in the football business: a SPACE
analysis. Strategic Change; 12(8), 409-420. https://doi.org/10.1002/jsc.654

Dimitropoulos, P. (201{}\’ orporate Governance and Earnings Management in the European Football
Industry. Europe%» Sport Management Quarterly, 11(5), 495-523.
https://doi.org/10.1080/16184742.2011.624108

Dimitropoulos, P., & Tsagkanos, A. (2012). Financial Performance and Corporate Governance in the
European Football Industry. International Journal of Sport Finance, 7(4).

Erdogan, N., Altinirmak, S., Sahin, C., & Karamasa, C. (2020). Analyzing the financial performance of
football clubs listed in BIST using entropy based copras methodology. 39-53.

Espitia-Escuer, M., & Garcia-Cebrian, L. . (2010). Measurement of the efficiency of football teams in the
Champions League. Managerial and Decision Economics, 31(6), 373-386.
https://doi.org/10.1002 /mde.1491

Faraudello, A, & Gelmini, L. (2019). Football, corporate ownership, and conflicts of interest: Dark
spaces and black boxes. Corporate Governance: Search for the Advanced Practices, 1, 314-325.
https://doi.org/10.22495/cpr19p17

Farquhar, S., Machold, S., & Ahmed, P. K. (2005). Governance and football: an examination of the
relevance of corporate governance regulations for the sports sector. International Journal of
Business Governance and Ethics, 1(4), 329. https://doi.org/10.1504/ijbge.2005.006716

Ferkins, L. Shilbury, D., & Boyle, I. (2018). Leadership in governance: Exploring collective board
leadership in sport governance systems.Sport Management Review,21(3), 221-231.
https://doi.org/10.1016/j.smr.2017.07.007

N2

N/


https://doi.org/10.19041/apstract/2015/1-2/13
https://doi.org/10.2478/danb-2014-0006
https://doi.org/10.2478/danb-2014-0006
https://doi.org/10.1109/icetet-sip-1946815.2019.9092011
https://doi.org/10.1561/103.00000027
https://doi.org/10.1080/16184742.2022.2026448
https://doi.org/10.1016/j.bbi.2021.12.020
https://doi.org/10.4324/9781003270126-6
https://doi.org/10.2139/ssrn.3162925
https://doi.org/10.1002/jsc.654
https://doi.org/10.1080/16184742.2011.624108
https://doi.org/10.1002/mde.1491
https://doi.org/10.22495/cpr19p17
https://doi.org/10.1504/ijbge.2005.006716
https://doi.org/10.1016/j.smr.2017.07.007

2025 (febrero), Retos, 64, 1-11 ISSN: 1579-1726, eISSN: 1988-2041 https:/ /recyt.fecyt.es/index.php/retos/index

Frost, L., & Halabi, A. (2007). Measuring the success of country football clubs.

Garcia-Sanchez, I. M. (2007). Efficiency and effectiveness of Spanish football teams: a three-stage-DEA
approach. Central European Journal of Operations Research, 15(1), 21-45.
https://doi.org/10.1007/s10100-006-0017-4

Garland, J., Malcolm, D., & Rowe, M. (2013). The future of football: challenges for the twenty-first
century. Routledge.

Getnet, D. (2023). A systematic review on the Roles and Responsibilities of Sport Manager’s
Professional Competency. Journal Research of Social Science, Economics, and Management, 3(3),
738-746-738-746.

Getnet, D. (2024). Sport Organizations Leadership, Governance and Its Challenges: Systematic Review:
Leadership, Governance and Its Challenges. Indonesian Journal of Sport Management, 4(3).

Gonzalez-Gomez, F., & Picazo-Tadeo, A. J. (2010). Can We Be Satisfied With Our Football Team?
Evidence From Spanish Professional Football. Journal of Sports Economics, 11(4), 418-442.
https://doi.org/10.1177/1527002509341020

Gough, D. (2007). Weight of Evidence: a framework for the appraisal of the quality and relevance of
evidence. Research Papers in Education, 22(2), 213-228.
https://doi.org/10.1080/02671520701296189

Green, M., & Ghaye, T. (2018). To what extent do football organisations and nep«\;grks allow individuals
to ‘thrive’?.”. Managing Sport and ke\.i}'sure, 23(1-2), 1-6.
https://doi.org/10.1080/23750472.2018.1535955 RS

Gurel, S., Dagli Ekmekci, Y., & Kiiciikkaplan, I. (2012). Measuring intell tthal capital for football clubs:
evidence from Turkish first division football league. Pamukk’iké,:,]ournal of Sport Sciences, 4(1),
36-47. ~O

Guzman-Raja, 1., & Guzmdan-Raja, M. (2021). Measuring the Effk\iency of Football Clubs Using Data
Envelopment Analysis: Empirical Evidence From Spani{‘ﬁ?)’rofessional Football. Sage Open, 11(1),
2158244021989257. https://doi.org/lO.l177/21583}402 1989257

Hassan, D., & Hamil, S. (2011). Who owns football. Mogdel$ of football governance and.

James, M., & Miettinen, S. (2010). The social and commmunity value of football-Are there any regulatory
requirements for football clubs to report aglﬂ;{tjﬁ social and environment impacts?.

Kelly, K., Lewis, R., & Mortimer, T. (2012). ln({ all we trust. International Journal of Business and
Social Science, 8, 3. g\j

Kilpatrick, D. (2013). The organization@?governance of top football across Europe: an institutional
perspective. Soccer & Society, 4\6@7’ 65-567. https://doi.org/10.1080/14660970.2013.791572

Klobucnik, M., Plesivcak, M., & Vrabely M. (2019). Football clubs’ sports performance in the context of
their market value and in the European Union regions. Bulletin of Geography. Socio-
economic Series, 45(45){5’9 74. https://doi.org/10.2478/bog-2019-0024

Kolawole-Abon, |., & Ad@‘m’, R. (2021). Potential professional football club: a business-oriented
organisation. Managenient & Marketing Journal, 19(1).

Kozma, M., & Kazat;gflodi, A. (2015). Applying the Public Sector ScoreCard in Professional
Sports. Some Current Issues in Economics, 303-316.

Kozma, M., & Kazai Onodi, A. (2017). Challenges in Measuring International Strategic Performance in
Professional Team Sports : Two Case Studies from Hungary. Theory, Methodology, Practice, 13(1),
85-96. https://doi.org/10.18096/tmp.2017.01.07

Krabbenbos, T. (2013). Commercialization strategies in football. University of Twente.

Lambert, V., & Lapsley, 1. (2010). Leadership and Governance. Third Sector Research. 139-149.
https://doi.org/10.1007 /978-1-4419-5707-8_11

Lepschy, H., Wasche, H., & Woll, A. (2018). How to be Successful in Football: A Systematic Review. The
Open Sports Sciences Journal, 11(1), 3-23. https://doi.org/10.2174/1875399x01811010003

Liang, Y. (2014). Corporate governance of the football industry-the stakeholder approach towards the
game’s marketisation and professionalisation in China.

Lozano, S., & Villa, G. (2023). Multiobjective centralized DEA approach to Tokyo 2020 Olympic
Games. Annals of Operations Research, 322(2), 879-919. https://doi.org/10.1007/s10479-022-
05085-5

Manoli, A. E., & Kenyon, J. A. (2018). Football and marketing. Routledge Handbook of Football Business
and Management. 88-100. https://doi.org/10.4324/9781351262804-8

N2

B 10
AL


https://doi.org/10.1007/s10100-006-0017-4
https://doi.org/10.1177/1527002509341020
https://doi.org/10.1080/02671520701296189
https://doi.org/10.1080/23750472.2018.1535955
https://doi.org/10.1177/2158244021989257
https://doi.org/10.1080/14660970.2013.791572
https://doi.org/10.2478/bog-2019-0024
https://doi.org/10.18096/tmp.2017.01.07
https://doi.org/10.1007/978-1-4419-5707-8_11
https://doi.org/10.2174/1875399x01811010003
https://doi.org/10.1007/s10479-022-05085-5
https://doi.org/10.1007/s10479-022-05085-5
https://doi.org/10.4324/9781351262804-8

2025 (febrero), Retos, 64, 1-11 ISSN: 1579-1726, eISSN: 1988-2041 https:/ /recyt.fecyt.es/index.php/retos/index

Memari, Z., Rezaei Pandari, A., Ehsani, M., & Mahmudj, S. (2021). Business management in the football
industry from a supply chain management perspective. International Journal of Sports Marketing
and Sponsorship, 22(4), 737-763. https://doi.org/10.1108/ijsms-02-2020-0025

Miragaia, D., Ferreira, J., Carvalho, ., . &a ., & Ratten, V. (2019). Interactions between financial efficiency
and sports performance: Data for a sustainable entrepreneurial approach of European
professional football clubs. 8, 84-102.

Moraes, L. F.,, Junior, A. J. R., Bastos, F., & Da, C. (2022). Marketing management in the football
industry. Sport Marketing in a Global Environment, 7, 107-125.
https://doi.org/10.4324/9781003270041-7

Mrindoko, A., & Issa, F. H. (2023). Factors That Influence Good Governance in The Tanzania Football
Federation. Journal of Business and Management Review, 4(5), 340-362.
https://doi.org/10.47153/jbmr45.6402023

Nagy, I, & Bacsné Baba, E. (2014). Adaptation of Professional Football Enterprises in Europe and
Hangary. Management, Enterprise and Benchmarking int he 21st Century. 337-360.

Nagy, Z. (2012). Modern forms of business in professional football. DANUBE: Law and Economics
Review, 2, 1-18.

Nichol, M., & Duffy, M. (2017). Performance-enhancing drugs, sport and corporate governance-Lessons
from an Australian football club. Common Law World Rewew 46(2), 83-111.
https://doi.org/10.1177/1473779517692487

Parganas, P., Liasko, R., & Anagnostopoulos, C. (2017). Scoring goals in @’rtlple fields: Social media
presence, on-field performance and commercial success in EuIQ an professional football. 7,
197-215.

Parrish, R., Cattaneo, A., Lindholm, ]., Mittag, ]J., Perez-Gonzales, ,C%?&\gmokvma V. (2019). Promoting
and Supporting Good Governance in the European {botball Agents Industry. European
Commission. O

Pérez-Gonzalez, A., De Carlos, P., & Alén, E. (2022). An analysis of the efficiency of football clubs in the
Spanish First Division through a two-stage xelational network DEA model: a simulation
study. Operational Research, 22(3), 3089-3112. https://doi.org/10.1007 /s12351-021-00650-5

Picazo-Tadeo, A. ], & Gonzalez-Gémez, F. (2010). es playing several competitions influence a team’s
league performance? Evidence from S professional football. Central European Journal of
Operations Research, 18(3), 413-432 @ps //doi.org/10.1007/s10100-009-0117-z

Rohde, M., & Breuer, C. (2018). Com,pégmg by investments or efficiency? Exploring financial and
sporting efficiency of club o ship structures in European football. Sport Management
Review, 21(5), 563-581. htt 0i.org/10.1016/j.smr.2018.01.001

Rubio Martin, G., Manuel Garci , Rodriguez-Lépez, A., & Gonzalez Sanchez, F. ]. (2022). Measuring
football clubs' human a<g‘tal analytical and dynamic models based on footballers' life
cycles. Journal of Intghétfcual Capital, 23(5), 1107-1137. https://doi.org/10.1108/jic-06-2020-
0211 \\

Samur, S. (2017). Tﬁgﬁgrofessional Management of Football in Sports Clubs. European Journal of
Physical Education and Sport Science.

Skibinska, W., & Kott, I. (2015). The challenges of contemporary management. Revista Economica, 6,
67.

The Role of Legal Forms in Professional Football. (2013). The Role of Legal Forms in Professional
Football. Acta Polytechnica Hungarica, 10(4), 209-227.
https://doi.org/10.12700/aph.10.04.2013.4.13

Tomlinson, A. (2014). The supreme leader sails on: leadership, ethics and governance in FIFA. Sport in
Society, 17(9),1155-1169. https://doi.org/10.1080/17430437.2013.856590

Villa, G., & Lozano, S. (2016). Assessing the scoring efficiency of a football match. European Journal of
Operational Research, 255(2), 559-569. https://doi.org/10.1016/j.ejor.2016.05.024

Vrontis, D., Thrassou, A., Kartakoullis, N. L., & Kriemadis, T. (2014). Strategic marketing planning for
football clubs: a value-based analysis.]. For Global Business Advancement, 7(4), 355.
https://doi.org/10.1504/jgba.2014.065593

Yiapanas, G., Thrassou, A., & Vrontis, D. (2020). An Integrated, Multi-Agency, Consumer-focused, Safety
Management Approach in the Sports Industry. Advances in Marketing, Customer Relationship
Management, and E-services, 222-241. https://doi.org/10.4018/978-1-5225-8270-0.ch012

N2
Y 11


https://doi.org/10.1108/ijsms-02-2020-0025
https://doi.org/10.4324/9781003270041-7
https://doi.org/10.47153/jbmr45.6402023
https://doi.org/10.1177/1473779517692487
https://doi.org/10.1007/s12351-021-00650-5
https://doi.org/10.1007/s10100-009-0117-z
https://doi.org/10.1016/j.smr.2018.01.001
https://doi.org/10.1108/jic-06-2020-0211
https://doi.org/10.1108/jic-06-2020-0211
https://doi.org/10.12700/aph.10.04.2013.4.13
https://doi.org/10.1080/17430437.2013.856590
https://doi.org/10.1016/j.ejor.2016.05.024
https://doi.org/10.1504/jgba.2014.065593
https://doi.org/10.4018/978-1-5225-8270-0.ch012

2025 (febrero), Retos, 64, 1-11 ISSN: 1579-1726, eISSN: 1988-2041 https:/ /recyt.fecyt.es/index.php/retos/index

Yiapanas, G., Thrassou, A, & Vrontis, D. (2022). Football industry strategic contextualisation and
developmental choices: the case of Cyprus. EU. J. For Global Business Advancement, 15(3), 318.
https://doi.org/10.1504 /jgba.2022.129050

Yiapanas, G., Thrassou, A., & Vrontis, D. (2023). The contemporary football industry: a value-based
analysis of social, business structural and organisational stakeholders. Accounting, Auditing &
Accountability Journal, 37(2), 552-585. https://doi.org/10.1108/aaaj-06-2022-5855

Zambom-Ferraresi, F., Garcia-Cebrian, L. I, Lera-Lopez, F., & Irdizoz, B. (2017). Performance
Evaluation in the UEFA Champions League.]ournal of Sports Economics, 18(5), 448-470.
https://doi.org/10.1177/1527002515588135

Zambom-Ferraresi, F., Lera-Lopez, F., & Iraizoz, B. (2017). And if the ball does not cross the line? A
comprehensive analysis of football clubs’ performance. Applied Economics Letters, 24(17), 1259-
1262. https://doi.org/10.1080/13504851.2016.1270408

Zhang, J. (2020). Commercialization of Football in China. Frontiers in Sport Research, 2(5).

Zilch, H., Palme, M., & Jost, S. P. (2018). Management quality of professional football clubs: the Football
Management (FoMa) Q-Score. Business and Management: An International Journal, 10(5), 567-
598. https://doi.org/10.1108/sbm-10-2019-0092

Authors' and translators' details: <
Daniel Getnet getnetdaniel 1985@gmail.com Vo Si Author/translator
ZelalemMelkamu melkamuzelalem@gmail.com @‘v} Author
Sisay Mengistu livsis@gmail.com & Author

N2

‘Kﬂ:«.:f‘” 12 = Y


https://doi.org/10.1504/jgba.2022.129050
https://doi.org/10.1108/aaaj-06-2022-5855
https://doi.org/10.1177/1527002515588135
https://doi.org/10.1080/13504851.2016.1270408
https://doi.org/10.1108/sbm-10-2019-0092

