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Abstract

Introduction: Sport governance encompasses the strategic direction and organizational func-
tioning essential to the success of sport entities worldwide, including clubs, national bodies
and professional teams.

Aim: This study examines the relationship between strategic management practices and the
performance of Ethiopian men's soccer premier league clubs.

Methods: The study employed a correlational research design with a sample of 118 partici-
pants, including managers, coaches, administrative personnel, and Ethiopian Premier League
(EL) players. Data were collected via stratified random sampling and analyzed using descrip-
tive and inferential statistics (e.g., regression, ANOVA, Pearson’s correlation).

Result: Results indicate that strategic management practices significantly impact organiza-
tional performance, explaining 37.8% of variance in club reven@,(R2 =.378) and 43.5% of
variance in customer satisfaction (R* =.435). o

Conclusion: Strategic management practices are positivel
organizational performance, highlighting the importanc
revenue and customer satisfaction among soccer CIUbQ

Keywords ii;&
Governance practices; performance; sport goveérnance; strategic management; strategic prac-

tice. \6
<

Resumen ;
Introduccién: La gobernanz portiva abarca la direccion estratégica y el funcionamiento

organizativo esenciales p. Qxito de las entidades deportivas de todo el mundo, incluidos
los clubes, los organism fonales y los equipos profesionales.

Objetivo: Este estudigrexamina la relacién entre las practicas de gestion estratégica y el rendi-
miento de los club igpes de la primera division de fitbol masculino.

Métodos: Este 160 emple6 un disefio de investigacién correlacional con una muestra de
118 particip Qﬁncluidos directivos, entrenadores, personal administrativo y jugadores de

significantly correlated with
overnance in terms of enhancing

la primer ion etiope (EL). Los datos se recogieron mediante muestreo aleatorio estratifi-
cado y izaron utilizando estadisticas descriptivas e inferenciales (por ejemplo, regre-
sion, y correlacion de Pearson).

Resultados: Los resultados indican que las practicas de gestion estratégica influyen significati-

\V te en el rendimiento de la organizacién, explicando el 37,8% de la varianza en los ingre-
de los clubes (R? =.378) y el 43,5% de la varianza en la satisfaccién del cliente (R? =.435).

*

?gonclusiones: Las practicas de gestion estratégica se correlacionan positiva y significativamen-

Y Ay .,
Lt

te con el rendimiento organizativo, lo que pone de relieve la importancia de la gobernanza en
la mejora de los ingresos y la satisfaccion del cliente entre los clubes de futbol.

Palabras clave

Practicas de gobernanza; Rendimiento; Gobernanza deportiva; Gestidn estratégica; Practicas
estratégicas.
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Introduction
C_______________________________________________________________________________]
Sports management encompasses various responsibilities, including coordinating events, overseeing
teams and athletes, addressing potential risks, and handling financial matters. This discipline high-
lights the crucial role of organizational culture, effective communication, and innovative approaches in
boosting productivity and performance within the sports sector (Navarro et al.,, 2024). According to
ToSi¢ (2023), management in sports organizations is essential for establishing goals, synchronizing
efforts, and upholding order. It enhances the distribution of resources, draws in sponsors and sup-
porters, and secures financial stability, ultimately leading to athletic performance and business.

One of the core issues in sport management is strategic management. Strategic management encom-
passes deliberate balancing and acquisition of resources across multiple domains, including player
development, community engagement, profit maximization, and competitive success (Hoye et al,,
2015). The process involves aligning organizational objectives to achieve superior performance across
these areas. Alexandru et al. (2023) emphasized that strategic management fosters a competitive ad-
vantage in sports organizations by promoting innovation, optimizing resource utilization, and ensur-
ing alignment between organizational vision and goals. Such practices address stakeholder expecta-
tions and market demands, which are critical for enhancing productivity and opé;ational efficiency.

Further study is required to explore how strategic management practic \Cary between financially
constrained and resource-abundant Ethiopian soccer clubs and whethef¥ese differences influence
the competitive dynamics of Ethiopian soccer. Effective strategic ma @ment in sports requires not
only the allocation of adequate resources but also the integration\éﬁeadership insight, innovation,

adaptability, and commitment. Beech and Chadwick (2013) em ed the importance of identifying
areas for operational or strategic adjustments while ensurin sistency in core objectives. Delare-
staghi et al. (2017) outline three key benefits of strategic gement in sports: organizational bene-

fits, including improved innovation, streamlined proces and enhanced efficiency; individual bene-
fits, such as improved managerial competencies, incx@é job satisfaction, and employee motivation;
and social benefits, encompassing consumer val tion, employment stability, and stronger com-
munity relationships. Together, these dimensi@ghlight the multifaceted role of strategic manage-
ment in fostering organizational growth, in& al development, and social value. Future research
could explore how Ethiopian soccer clubs@ance sustainability and community engagement dimen-
sions.

Organizational performance in s &{gis often evaluated by the extent to which an organization

achieves its objectives, particu egarding operational efficiency, resource utilization, and stake-
holder satisfaction (Leeann, 2 . In highly competitive environments, organizations are compelled
to continuously enhance t performance to remain viable. Hitt et al. (2020) argued that strategic

management significan 1;69 hances competitive positioning and financial outcomes. Indra et al.
(2020) stated that p l&mance indicators in sports organizations include customer satisfaction, fi-
nancial performance, ¥nternal process efficiency, and opportunities for growth and learning. Similarly,
Kamila (2018) emphasized the importance of key performance indicators (KPIs), which integrate fi-
nancial and non-financial measures to align strategic objectives with actionable goals, motivate em-
ployees, and improve operational efficiency. Further investigation is needed to determine which KPIs
are most relevant to Ethiopian soccer clubs and how these indicators can be tailored to reflect the
country’s unique socioeconomic and cultural context.

Financial performance and customer satisfaction consistently emerge as critical metrics for measuring
the success of sports organizations. Mohammad and Hamideh (2016) argued that financial perfor-
mance directly impacts organizational sustainability by enabling investments in high-caliber athletes,
which enhances competitive outcomes. Similarly, Jose et al. (2019) emphasized the role of customer
satisfaction in influencing service quality, customer loyalty, and organizational efficiency. Lilia and
Olga (2017) highlighted the positive correlation between strategic management and customer-focused
innovations and stated that clubs that prioritize customer satisfaction gain a competitive edge. Future
studies could examine how Ethiopian soccer clubs balance financial and customer satisfaction priori-
ties and whether one metric outweighs the others in driving long-term performance.

Several studies have examined the relationship between strategic management and financial out-
comes, although they have produced mixed results. Obonyo et al. (2016) found that Strategic Planning
\\L”lj‘,
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Intensity (SPI) significantly improves financial performance in sports federations, whereas Joao et al.
(2018) reported inconclusive findings in Brazilian soccer clubs, suggesting the need for contextual
considerations. Matieu (2012) proposed that strategic management enhances financial performance
by enabling organizations to measure, monitor, and control their financial processes, thereby ensuring
informed decision-making and optimal resource allocation. Further research should assess whether
SPI plays a similarly significant role in Ethiopian soccer clubs and explore whether factors such as
market size, governance structures, and resource availability moderate its impact.

Customer satisfaction is increasingly recognized as a core alternative measure of organizational effec-
tiveness. According to Wahid et al. (2015), strategic management practices that emphasize customer
satisfaction create value, foster loyalty, and improve the organization's reputation. These practices
include a systematic evaluation of customer expectations and the incorporation of feedback into oper-
ational improvements. For Ethiopian soccer clubs, enhancing customer satisfaction could involve
strategies such as improving fan engagement, enhancing match day experiences, and addressing
stakeholder concerns. Future studies could delve into the specific strategies that Ethiopian clubs em-
ploy to measure and improve customer satisfaction and investigate how these efforts translate into
greater competitive performance.

Ethiopian soccer clubs, particularly those in the Premier League, face several gypes of pressure from
stakeholders, including fans, government entities, and sponsors. These pregs@pes range from generat-
ing higher revenue and increasing membership to achieving competitive ess at national and inter-
national levels. Addressing these challenges requires the adoption of f@ctive strategic management
techniques that are tailored to the unique needs of the local cont owever, research on strategic
management practices in Ethiopian sports organizations is scar &ost studies in this field have fo-
cused on financial institutions or sports organizations in develdped countries, leaving a critical gap in
understanding how such practices can be adapted to dev g nations. Future research should ex-
amine how governance practices such as transparency@ccountability and community engagement
influence the performance and sustainability of Ethio%@soccer clubs.
f

To address these gaps, the study seeks to answer@ lowing research questions:

1. What is the impact of strategic man& nt as a governance practice on Ethiopian Premier
League soccer club revenues? C}

2. What is the impact of strategi@gement as a governance practice on the customer satisfac-
tion of soccer club stakeholders?

Method EQQ‘QEQ/
etho

Participants @

The participants of this study comprised managers, administrative personnel, coaching staff, and soc-
cer club players who participated in the 2023 /2024 tournaments of the Ethiopian male soccer Premier
League. From the total of sixteen Ethiopian soccer premier league clubs, 13 that have participated in
the championship for two consecutive years were included in this study. A total of 207 participants
were included in this study. This research employed a proportional-stratified random sampling tech-
nique to select respondents from coaching staff, players, and administrative workers. Additionally,
club managers were selected using a convenient nonrandom sampling technique. A minimum of 118
individuals were sampled from the study population.

Instrument

The study employed a questionnaire to collect data from managers, administrative personnel, coach-
ing staff, and football players participating in the 2023 and 2024 (2015 and 2016 E.C) tournaments of
the Ethiopian Male Football Premier League. The questionnaire was structured into sections. The ini-
tial part captured general information about the respondents and subsequently solicited specific in-
formation related to the research questions. The questionnaires were self-administered to the re-
spondents, who were instructed to indicate their responses on a five-point Likert scale ranging from 1
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to 5, where 1 represented "Strongly Disagree," 2 represented "Disagree," 3 represented "Neutral," 4
represented "Agree," and 5 represented "Strongly Agree."

Procedure

The researcher collected data from the selected respondents after obtaining approval from the Hawas-
sa University College of Natural and Computational Science, Ethiopia soccer Federation, and the rele-
vant clubs. During the visit, the researcher informed the officials about the study objectives and sched-
uled appointments for data collection. Questionnaires were administered to all managers, administra-
tive personnel, coaching staff, and players of each Ethiopian Premier League club. After a familiariza-
tion process, data were collected from respondents using the aforementioned instrument.

Data Analysis

The study used descriptive statistics, including the mean, standard deviation, coefficient of variation,
and frequency distribution. This research employed several inferential tests, including correlation,
analysis of variance (ANOVA), and regression. Pearson's Product Moment correlation and regression
analysis were used to measure the strength and direction of the relationship between strategic man-
agement practices and organizational performance of Ethiopian football premier league clubs, focus-
ing on financial and customer satisfaction indicators. SPSS version 27 software@as employed for data

analysis. o§
,bc’}«
Results S\

Demographic Information (Q

This demographic information session presents the descr@e statistics and demographic and gen-
eral data derived from the questionnaires. The following {#formation was included: respondents’ posi-

tion held in the club; respondents’ age; level of educa and respondents’ work experience.
Table 1. Position of the respondent in the club O,
_“& v Frequency Percentage
a gér 8 6.8
ach 38 32.2
Specialization ysiotrapist 9 7.6
&d Player 35 29.7
(1 ministrative worker 28 23.7
V 21-25 20 16.9
Q" 26-30 37 31.4
Age 31-35 22 18.6
o (}Q, 36-40 31 26.3
X\ Above 40 7 5.9
v High school 40 33.9
Educational backgglzd ?;2:;2? ;}; 3?2
Master 6 5.1

According to tablel, the study sample consisted of various stakeholders within Ethiopian football
clubs, including managers (n = 8, 6.8%), coaches (n = 38, 32.2%), physiotherapists (n = 9, 7.6%), play-
ers (n = 35, 29.7%), and administrative workers (n = 28, 23.7%). Regarding age distribution, the ma-
jority of participants were between 26 and 30 years old (n = 37, 31.4%), followed by those aged 36 to
40 years (n = 31, 26.3%), 31 to 35 years (n =22, 18.6%), and 21 to 25 years (n = 20, 16.9%). A smaller
proportion of participants were above 40 years old (n = 7, 5.9%). In terms of educational background,
the highest proportion of respondents held a diploma (n = 47, 39.8%), followed by those with a high
school education (n = 40, 33.9%). Participants with a bachelor's degree comprised 21.2% of the sam-
ple (n = 25), while a small percentage held a master’s degree (n = 6, 5.1%).

Comprehensive Strategic management and Organizational Performance

This section presents results for the assessment of comprehensive management’s impact on the organ-
izational performance of Ethiopia’s male soccer premier league and the effect of comprehensive man-
agement on organizational performance as measured by revenue and customer satisfaction.
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Table 2. Descriptive Statistics for Comprehensive Strategic Management

N Mean Std. Deviation

Your soccer club describes its strategic plan. 118 3.98 1.013

Your soccer club has approved a long-term strategic plan. 118 3.81 1.064
Your soccer club will implement strategic decisions. 118 3.86 1.104
Your soccer club controls and evaluates its strategic decisions. 118 3.98 978
The board of your soccer club will make strategic decisions. 118 3.97 947
The board of your soccer club can empower management 118 4.08 .808
The board of your soccer club works as a team. 118 4.03 .876

Total 118

Source: field survey 2024

This study analyzed the mean and standard deviation of the components of comprehensive strategic
management. Table 2 shows the mean for “their football club formulates its strategic plan” (M = 3.98,
SD = 1.013), the mean for “their football club approves long-term strategic plan”, (M = 3.81, SD =
1.064), for mean “their football club implements strategic decisions” (M = 3.86, SD = 1.104); the mean
for “their football club controls and evaluates its strategic decisions” (M=3.98,SD=.978), for the mean
of “the board of their football club is involved in making strategic decisions”(M=3.97,SD=.947), the
mean of “ The board of their football club empowers the management”(M=4.08, SD=.808) and the
mean for item “ The board of your football club works as a team” (M:4.03,SD:.E%6)

Table 3. Descriptive Statistics of Organizational Performance of Revenue p\§)
Items I}P)\\} Mean Std. Deviation
Your club is financially sustainable now and into the future. gﬁf 3.68 1.053
Your club generates sufficient revenue to achieve its operational and strategic goals. \Q 8 3.38 1.233
Your club maximize its revenue from sponsoring. (b 18 3.57 1.173
Your club maximize its revenue from the day of the competition. 118 3.65 1.057
Your club maximize its revenue from its merchandise. @ 118 3.47 1.217
Your club maximizes its revenue through social activities. O 118 3.34 1.126
Your club maximize its revenue from fundraising events. \r 118 3.38 1.212
Your club maximize its revenue from membership. 118 3.45 1.144
Your club maximize its revenue from grants. )\) 118 3.36 1.259
Total W 118
Source: Feild Survey 2024 Q
This study analyzes the mean and stand eviation of the components of organizational perfor-

mance of revenue. Table 3 shows the m r “their club is financially sustainable now and into the
future, (M = 3.68, SD = 1.053), the me %"their club generates sufficient levels of revenue to achieve

its operational and strategic goals” 3.38, SD = 1.233), for mean “their club maximizes its revenue
from sponsorship” (M = 3.57, S .173); the mean for “their club maximizes its revenue from com-
petition day attendance” (M=3%5'5D=1.057), for the mean of “their club maximizes its revenue from

club merchandise"(M=3.47.§@ 1.217), the mean of “their club maximizes its revenue from social func-
tions.”(M=3.34, SD= 1. he mean for item “their club maximizes its revenue from fundraising
events (M=3.38, SD=,1.2¥), the mean for item “their club maximizes its revenue from membership.
(M=3.45, SD=.1.144),¥nd the mean for item “their club maximizes its revenue from grants (M=3.36,
SD=.1.256).

Table 4: Descriptive Statistics on Organizational Performance of Customer Satisfaction

Items N Mean Std. Deviation
Implementing the club strategic plan 118 3.66 1.006
Implementing club objectives 118 3.81 942
Club board decision-making quality 118 3.81 1.021
Club board members and management skills and experience 118 3.87 902
Club heritage and tradition 118 3.97 .852
Financial payment for work performed 118 3.88 1.103
Openness to criticism and suggestions for club changes 118 3.74 973
The level of cooperation between athletes 118 4.06 .766
Help level of the athlete to ease the adaptation of the new joining athlete 118 3.98 .816
Prospective team success 118 4.02 978
Team performance 118 4.03 779
Total 118

Source: Field survey 2024

This study analyzes the mean and standard deviation of the components of organizational perfor-

mance for customer satisfaction. Table 4 shows the mean for “The implementation of club strategic
Sy, ' ‘
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plan, (M = 3.66, SD = 1.006), the mean for “The implementation of club objective”, (M = 3.81, SD =
0.942), for mean “Club board decision making quality” ( M = 3.81, SD = 1.021); the mean for “Club
board members and management skill and experience” (M=3.87,SD=0.902), for the mean of “Club her-
itage and tradition”(M=3.97,SD= 0.852), the mean of “The financial remuneration for the work carried
out.”(M=3.88, SD= 1.103), the mean for item “The openness for criticism and suggestions for changes
in the club (M=3.74, SD=.0.973), the mean for item “The level of the athlete’s cooperation with each
other’s” (M=4.06, SD=.0.766) and the mean for item “The helping level of the athlete to ease the adap-
tation new joining athlete” (M=3.98, SD 0.816). ), the mean for item “Prospective team success”
(M=4.02, SD=.0.978) and the mean for item “Team performance” (M=4.03, SD 0.779)

Regression Analysis and Hypothesis Testing

This study attempted to establish the impact of comprehensive strategic management on the depend-
ent variable constructs of club performance of revenue and club performance) on satisfaction.

The effect of comprehensive strategic management on club revenues

Multiple regression models were used to test whether comprehensive strategic management signifi-
cantly predicted club revenue performance. The results are presented in three tables: model summary

(Table 5), ANOVA (Table 6), and Coefficients (Table 7). <
Y
Table 5.Regression model for variance in revenue <)
Model Summary A{V
Model R R Square Adjusted R? value Std. Ew Estimation Durbin-Watson
1 6152 378 372 I 62 1.774

a. Predictors: (Constant), SM {(\v
b. Dependent Variable: CPR,\\

The model summary results in Table 5 Indicate that 37 %@of the variance in club performance in rev-
enue was explained by comprehensive strategic man ent (R2=.378).

Table 6. Regression ANOVA for predicting revenue &@
£ . ¥ ANOVA
Model Sum of Square“\f Df Mean Square F Sig.
Regression 40 919 1 40919 70.394 .000v
1 Residual 116 .581
Total % 117

AY[ a. Dependent Variable: CPR
wv b. Predictors: (Constant), SM

As above table of ANOV. ,@}ﬂt in table 6 depicted, comprehensive strategic management statistically
significantly predicte nue, F (1,116) = 70.394, p <.05.

Table 7. Significant impact of strategic management on revenue

Coefficients
Unstandardized Coeffi- Standardized Coeffi-

95.0% Confidence Interval for B

Model cients cients t Sig.
B Std. Error Beta Lower Bound Upper Bound
1 (Constant) 513 .360 1.425 157 -.200 1.226
SM .749 .089 .615 8.390 .000 .572 925

a. Dependent Variable: CPR

The multiple linear regression results of the study showed that comprehensive strategic management
has a significant impact on club performance of revenue p=.615, t (118) = 8.390, p < .05. This means
that a unit increases in comprehensive strategic management practice would increase club revenue by
0.749 units. This resultis show in table 7.
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The effect of comprehensive strategic management on club stakeholder satisfaction

Multiple linear regressions were used to test whether comprehensive strategic management signifi-
cantly predicted club customer satisfaction. The results are presented in three tables: model summary
(Table 8), ANOVA (Table.9), and Coefficients (Table 10).

Table 8. Regression model for variance in customer satisfaction
Model Summary
Model R R Square Adjusted value Std. Error in Estimation Durbin-Watson
1 .6592 435 430 .548 1.793
a. Predictors: (Constant), SM
b. Dependent Variable: CPS

According to the model summary table in Table 8, the multiple regression results indicate that the
inclusion of comprehensive strategic management practice can predict 43.5% of the variance in club
satisfaction (R2 =.435).

Table 9. Regression ANOVA for predicting revenue

ANOVA 0.
Model Sum of Squares df Mean Square ® ("}V F Sig.
Regression 26.850 1 26.850 X 89.279 .000b
1 Residual 34.885 116 301 <)
Total 61.735 117 ({b
a. Dependent Variable: CPS \0‘
b. Predictors: (Constant), SM (‘})‘
£:\
ANOVA Table 9 shows that comprehensive strategic ma ent practice statistically significantly

predicted club performance on customer satisfaction (1, Qﬁ) =89.279, p <.05).

S

Table 10. Strategic management significant impact on customer sati{a‘ﬁon

A%{Ments
Unstandardized ndefdized )
Model Coefficients £ Codfficients t Sig. 95:0% Confidence Interval for B
B Std. Errorg»\v Beta Lower Bound Upper Bound
1 (Constant) 1.494 .25@1{‘ 5.768 .000 981 2.007
SM .606 . .659 9.449 .000 479 .733
ya " a.Dependent Variable: CPS

The multiple linear regress;j eisults showed that comprehensive strategic management practice had
a positive significant im aén club customer satisfaction,  =.659, t (118) = 9.449, p < .05. In general
this means that units i ase in comprehensive strategic management practice would increase club

customer satisfaction%0.606 units. The results are presented in Table 10.

Discussion

The purpose of this study was to assess the impact of comprehensive strategic management practices
as governance practices) on the organizational performance of Ethiopia’s premier league soccer teams.
This study selects comprehensive strategic management from the governance perspective as an influ-
ential factor on cub performance of revenue and customer satisfaction. By building a conceptual model
to link together comprehensive strategic management as governance practice and organizational per-
formance of revenue and customer satisfaction, the study provides the answer to the research ques-
tions of to what extent comprehensive strategic management has an effect on the organizational per-
formance of clubs’ revenue and customer satisfaction.

The result analysis of this research depicted that the strategic management activity done in sport or-
ganization like soccer club has a positive strong correlation with their organizational performance in
terms of revenue sustainability and customer satisfaction. In general the organization performance
should be influenced by its strategic management practices. The results of the different studies are

supported. For instance the research result done by Monye & Ibegbulem (2018) shown organizational
\\L”lj‘, (_ —
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performance is enhanced by strategic plan practice, and in the long run, it has an impact on its profita-
bility. A random-effects meta-analysis by Bert George et al. (2019) revealed that strategic planning has
a positive, moderate, and significant impact on organizational performance. Moreover, other studies
(Aboramadan & Borgonovi, 2016; Petkovic et al., 2016) have confirmed that strategic management has
a significant impact on organizational success variables (effectiveness, performance, knowledge man-
agement, etc.). As study revealed in Adegbuyi et al. (2015) performance of organization is positively
and significantly influenced in strategic management and has a significant effect on financial and non-
financial performance (Aboramadan & Borgonovi, 2016). Ouche et al. (2016) asserted in their result
that strategic planning has a positive and significant influence on the annual income of National Sports
Federations in Kenya.

Galariotis et al. (2018) study reported that the financial performance of soccer clubs impacted sports
results. According to this result, sports organizations should focus on strategic management to sus-
tainably manage club revenues. Barajas et al. (2005) confirmed that sporting revenues are the best-
explaining variable for explaining team performance. This result is similar to that of Carmichael et al.
(2010), implying a positive correlation between revenue and sporting performance. Studies show that
there is a sweet spot for sporting performance that examines economic outcomes. As revenue increas-
es depend on the strategic management practices of clubs, according to the reviewed literature, the
competitive performance of a sports club depends on strategic management p\{’ ices.

\
{2}

Conclusions
This study aimed to assess the impact of strategic managemen@\g governance practice on the reve-
s

nue and customer satisfaction of Ethiopia’s premier socce Based on quantitative analysis of
multiple regressions the results indicate that Comprehens strategic management practice is posi-
tively and strongly correlated with organizational perfoxidnce of revenue, and the result significantly
predicts revenue change in an organization. Moreov the research result of the regression depict-
ed that comprehensive strategic management 1ce is positively and strongly correlated with or-
ganizational performance of customer satlsﬁ& in other ways, the result significantly shows cus-
tomer satisfaction change in an orgamzatlo

Acknowledgements

The authors acknowledge the participant in research.

(}Q’

References

Ajagbe, A. M,, Bih, ], Qujobi, ]. 0., & Udo Udo, E. E. (2016). Which precedes the other? organizational
strategy or organizational structure. IIARD International Journal of Economics and Business
Management, 2(6), 50-66. https://www.researchgate.net/publication/307950323

Aboramadan, M., & Borgonovi, E. (2016). Strategic Management Practices as a Key Determinant of Su-
perior Non-Governmental Organizations Performance. Problems of Management in the 21st.
Century, 11(2), 71-92. https://doi.org/10.33225 /pmc/16.11.71

Adegbuyi, 0., Oke, A.O., Worly, R.E. and Ajagbe, A.M. (2015) Archival Review of the Influence of Organi-
zational Strategy on Organizational Performance. International Conference on African Develo-
pment Issues (CU-ICADI) 2015:https://www.researchgate.net/publication

Adeleh Azimi Delarestaghi, Seyed Mohammad Hossein Razavi, and Mohammad Reza Bor-
oumand.(2017). Identifying the Consequences of Strategic Entrepreneurship in Sports Busi-
ness. Annals of Applied Sport Science, vol. 5, no. 3, pp. 79-85, http://www.aassjournal.com/

Alexandru, Simion., and Gabriel, loan, Mangra. (2023). Strategic optimization of the management of
sports organizations. Management and Marketing Journal, 21(1), 151-161. https://doi:
10.52846/mnmk.21.1.09

Alvarez-Garcia, J., Gonzalez-Vazquez, E., De, L., Del Rio-Rama, C., Duran-Sanchez, M., & A. (2019). Quali-
ty in Customer Service and Its Relationship with Satisfaction: An Innovation and Competitive-

NI
B 276
N



https://onlinelibrary.wiley.com/authored-by/George/Bert
https://doi.org/10.33225/pmc/16.11.71
https://www.researchgate.net/publication

2025 (junio), Retos, 67, 269-278 ISSN: 1579-1726, eISSN: 1988-2041 https:/ /recyt.fecyt.es/index.php/retos/index

ness Tool in Sport and Health Centers. International Journal of Environmental Research and
Public Health, 16(20), 3942. https://doi.org/10.3390/ijerph16203942

A. Barajas, Carlos Fern’andez-Jard on and Liz Crolley. (2005)Does sports performance influence reve-
nues and economic results in Spanish football? SSRN Electronic Journal. https://doi.org/
10.2139/ssrn.986365

Beech J,and Chadwick S. (2013). The business of sport management, 2nd edn. Pearson, Cambridge:
Cambridge ISBN: 13 978-0273721338.

Bert George, Richard M. Walker, and Joost Monster. (2019). Does Strategic Planning Improve Organiza-
tional Performance? A Meta-Analysis. The American Society for Public Administration, 79(6),
810-819. https://doi.org/10.1111/puar.13104

Carmichael, F., Mchale, I, & Thomas, D. (2010). Maintaining Market Position: Team Performance, Rev-
enue and Wage Expenditure in the English Premier League. Bulletin of Economic Research,
63(4), 464-497. https://doi.org/10.1111/j.1467-8586.2009.00340.x

Damilola, 0. W., Adekunle, A. M., Fatai, A. L., Ola, A. 0., & Oloruntoyin, R. R. (2015). Impact of Strategic
Management on Competitive Advantage and Organisational Performance - Evidence from Ni-
gerian Bottling Company. Deleted Journal, 9(2), 185-198. https://doi.org/10.12816/0011216

Getnet, D., Melakamu, Z., & Mengistu, S. (2025). Effect of financing, fan stadium attendance, governance,
and human capital on the performance of soccer clubs. égtos 66, 657-666.
https://doi.org/10.47197 /retos.v66.112 N

Delkhosh, M., & Mousavi, H. (2016). Strategic Financial Management Rev@}on the Financial Success
of an Organization. Mediterranean Journal of Soc&ib Sciences, 7(2), 30-34.
https://doi.org/10.5901/mjss.2016.v

Galariotis, E. C., Germain, C., & Zopounidis, C. (2017). A combi @methodology for the concurrent
evaluation of the business, financial and sports perf(&a\nce of football clubs: the case of
France. Annals of Operations Research, 266(1-2), 5@612 https://doi.org/10.1007 /s10479-
017-2631-z

George, B, Walker, R. M., & Monster, ]. (2019). Does &b& egic Planning Improve Organizational Per-
formance? A  Meta-Analysis. Publl inistration  Review, 79(6), 810-819.
https://doi.org/10.1111/puar.13104

Hitt, M. A, Ireland, R. D., & Hoskisson, R. E. {, Strateglc Management: Competitiveness and Glob-
alization. Boston, MA: Cengage Publishing Co.

Hoye, R, Smith, A. C. T., Nicholson, M., %wart B. (2015). Sport Management: Principles and applica-
tions (4th ed.). Routledge. &

Indra, Setiawan., and Humiras, Purba. (2020). A Systematic Literature Review of Key Perfor-
mance Indlcatog' (KPIs) Implementation, 1(3), 200-208.
https://doi.org/10.77 iemar.v1i3.79

Jodo, Paulo, Augusto, E¢ ‘s} 0, Guilherme, Magalhdes-Timotio., & Geraldo, Alemandro, Leite, Filho.
(2018). Sportiv ormance and management efficiency determine the financial performance
of braziliangtzer clubs? a panel data analysis, 31 (56): 137-161. https://doi:
10.11144/JAVERIANA.CAO.31-56.DEEGD

José, Alvarez-Garcia., Encarnacion, Gonzalez-Vazquez., Maria, de, la, Cruz, del, Rio-Rama., & Amador,
Duran-Sanchez. (2019). Quality in Customer Service and Its Relationship with Satisfaction: An
Innovation and Competitiveness Tool in Sport and Health Centers. International Journal of En-
vironmental = Research and  Public Health, 16(20), 3942. https://doi:
10.3390/1JERPH16203942

Kamila, Zelga. (2018). Key Performance Indicator as a Type of Performance Measurement - Analysis of
a Chosen Enterprise, 45(1), 127-135. http://dx.doi.org/10.12775/AUNC_ZARZ.2018.011

Leeann, M., Lower-Hoppe., Shea, M., Brgoch., Richard, L., Bailey., Ashley, Ryder., Chad, Lowe., Stephen,
Dahl,, Daniel, E., and Wray. (2020). How Do Collegiate Sport Clubs Achieve Organizational Ef-
fectiveness, 12(2), 40-50. http://doi: 10.7290/JASM120204

Lilia, Dvorakova., and Olga, Faltejskova. (2017). Strategic Corporate Performance Management: A Cus-
tomer- Oriented Approach. http://doi: 10.5772/INTECHOPEN.69708

Mathieu, Winand., Thierry, Zintz., Jeroen, Scheerder. (2012). A financial management tool for sport
federations.. Sport, Business and Management: An International Journal, 2(3), 225-240.
http://doi: 10.1108/20426781211261539

Sy,
A 277


https://doi.org/10.3390/ijerph16203942
https://onlinelibrary.wiley.com/authored-by/George/Bert
https://onlinelibrary.wiley.com/authored-by/Walker/Richard+M.
https://onlinelibrary.wiley.com/authored-by/Monster/Joost
https://doi.org/10.1111/puar.13104
https://doi.org/10.1111/j.1467-8586.2009.00340.x
https://doi.org/10.12816/0011216
https://doi.org/10.5901/mjss.2016.v
https://doi.org/10.1007/s10479-017-2631-z
https://doi.org/10.1007/s10479-017-2631-z
https://doi.org/10.1111/puar.13104

2025 (junio), Retos, 67, 269-278 ISSN: 1579-1726, eISSN: 1988-2041 https:/ /recyt.fecyt.es/index.php/retos/index

Mohammad, Delkhosh., and Hamideh, Mousavi. (2016). Strategic Financial Management Review on the
Financial Success of an Organization. Mediterranean journal of social sciences, 7(2), 30-34.
http://doi: 10.5901/M]SS.2016.V7N2S2P30

Monye, M.C & Ibegbulem, A. B. (2018). Effect of Strategic Planning on Organizational Performance and
Profitability. International Journal of Business & Law Research, 6(2):31-40.
https://www.seahipublications.org/wp-content/uploads/2024/05/1JBLR-]-4-2018.pdf

Navarro, J. R., Pérez, Y., & Niebles Nufiez, W. (2024). Meta-Analysis of the Evolution of Sports Manage-
ment.  Evolutionary  Studies in  Imaginative  Culture, 8(1), 2089-2101.
https://doi.org/10.70082 /esiculture.vi.1618

Obonyo, Mark, Ouche., David, Oima., & Moses, Oginda. (2016). Effect of Strategic Planning on Annual
Income of National Sports Federations in Kenya. The International Journal of Academic Re-
search in Business and Social Sciences, 6(5), 41-64. https://doi: 10.6007 /]JARBSS/V6-15/2116

Ouche, 0. M,, Oima, D. 0., & Oginda, M. (2016). Moderating Effect of Strategic Planning Intensity on
Strategic Planning and Financial Performance of National Sport Federations in Kenya. Interna-
tional Journal of Academic Research in Business and Social Sciences, 6(4), 242-260
https://doi.org/10.6007 /ijarbss/v6-i4/2104

Petkovic, |, Jasinskas, E., & Jesevic¢iuté-Ufartiené, L. (2016). Significance of strategic planning for re-
sults of sport organization. E+M Ekonomie a Managen@t, 19(4), 56-72.
https://doi.org/10.15240/tul/001/2016-4-005 N

Saking, . _ 1., Agcikalin, S., & Soyguden, A. (2017). Evaluation of the relatio@ﬁp between financial per-
formance and sport success in European football. Journal ofﬁ%sical Education and Sport,
17(1), 16-22. https://doi.org/10.7752/jpes.2017.s1003

Setiawan, 1., & Purba, H. H. (2020). A Systematic Literature R of Key Performance Indicators
(KPIs) Implementation. Journal of Industrial Engineeri Management Research, 1(3), 200-
208. https://doi.org/10.7777 /jiemar.v1i3.79 O

Tosi¢, M. (2023). The influence of professional managem% on the business results of sports organiza-
tions.Sport Media and Business, 9(2), 169-182g;‘?tps://doi.org/10.58984/smb2302169t

Wahid, Damilola, Olanipekun., Mathew, Adekunl ro., Lanre, Fatai, Akanni., Olaleye, Ola, Arulo-
gun., & Rukayat, Oloruntoyin, Rabiu. [@ Impact of Strategic Management on Competitive
Advantage and Organisational Perfoﬁs e - Evidence from Nigerian Bottling Company. Jour-
nal of Policy and Development Stuc@g (2), 185-198). https://doi: 10.12816/0011216

Winand, M., Vos, S., Claessens, M., Thi %?c,» . & Scheerder, ]. (2014). A unified model of non-profit
sport organizations perfor v perspectives from the literature. Managing Leisure, 19(2),
121-150. https://doi.org/#0.2080/13606719.2013.859460

Winand, M., Zintz, T., & Scheer?:. 7(2012). A financial management tool for sport federations. Sport
Business and ahagement an International Journal, 2(3), 225-240.
https://doi.org/lO&ﬁ/Z0426781211261539

@
\e

Authors' and translators' details:

Wondimagegn Abebe wondi6060@gmail.com Author- Translator
Sisay Mengistu livsis@gmail.com Author
Tefera Tadesse teferatadesse@gmail.com Author
Sy,
278

P


https://doi.org/10.70082/esiculture.vi.1618
https://doi.org/10.6007/ijarbss/v6-i4/2104
https://doi.org/10.15240/tul/001/2016-4-005
https://doi.org/10.7752/jpes.2017.s1003
https://doi.org/10.7777/jiemar.v1i3.79
https://doi.org/10.58984/smb2302169t
https://doi.org/10.1080/13606719.2013.859460
https://doi.org/10.1108/20426781211261539

